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TURBOTAX AND EDUCATED INVESTOR TEAM UP TO DRIVE IN OVER 2,000,000 NEW SALES

JUST BECAUSE YOU’RE THE 800-POUND GORILLA in the do-
it-yourself tax prep market doesn’t mean you can rest on your laurels. The
competition is always snapping at your heels. That’s why Intuit, creator of
the award winning TurboTax product line, turned to the Educated Investor
team for help in designing appealing product premiums to help generate

new and stronger relationships with its customers.

After a successful product premium partnership to expand the program to include additional
developed between Precision Information (publisher titles and new offers in subsequent years to
of the Educated Investor family of products) and meet the changing needs of its users.
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Educated Investor team was called upon to develop
a new suite of product premiums for TurboTax on
a test basis. As with Quicken®, TurboTax needed

a solution custom-tailored to the particular needs
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of its unique user base.What started as a small test

project quickly ramped up to a program providing

millions of Americans with accurate, reliable,

and unbiased interactive financial education materials. Along the way, the has collaborated to

TurboTax direct marketing team was impressed with the Educated Investor’s provide compelling promotional product

high-quality products, excellent customer service, and, of course, its ability to  premiums on a wide array of topics, helping

drive in over 2,000,000 new sales and in excess

of $80,000,000 in new revenue. Some of the

create compelling product premiums that drive results.

Starting in 2004, TurboTax tested the Educated Investor Guide to Personal
Finance™ on a limited basis, providing roughly 10,000 FREE copies (each

a $29.95 value) to people who purchased TurboTax in response to a direct ~ * The Educated Investor Guide to
Personal Finance™

top-performing titles include:

response marketing
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In addition to offering a single FREE product to TurboTax users, the
group successfully found ways to create compelling product bundles
that include multiple products packaged together to help target a

specific market segment. A few examples include:
" The Personal Finance & Tax Planning Toolkit™ (two products)
" The Educated Investor Financial Success Suite™ (three products)

® The Financial Planning & Tax Planning Toolkit™ (two products)
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TurboTax and the Educated Investor collaborated to provide
compelling promotional product premiums on a wide array
of topics, helping drive in over 2,000,000 new sales and in

excess of $80,000,000 in new revenue.

One incredibly important part of the team’s “recipe for success” has been
the rock-solid reliability of the dual platform (Mac / PC compatible)
interactive educational guides. While the software industry has
traditionally seen average installation and support call rates of roughly
1%, with more than 2,000,000 copies distributed through the Intuit
partnership, the Educated Investor guide platform has incurred fewer
than 100 technical support calls, which is more than 200 times more

reliable than the industry “average.”

According to Intuit, “Not only have we been pleased with the ability of
the Educated Investor products to lift response rates, we are especially
pleased with the customer service and reliability of their programs. As
you might imagine, with millions of users installing our products during
tax time, the fact that we have had very few installation and operational

issues with the Educated Investor Guide platform has helped us save
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time, trouble and
a fortune in
potential support
costs. Even more
important,  the
quality, reliability
and ease of use
of the Educated
Investor products

helps us ensure our

With more than 2,000,000
copies distributed through
the Intuit partnership, PI
has incurred fewer than
100 technical support calls,
which is more than 200
times more reliable than

the industry “average.”

ongoing customer satisfaction - which is priceless.”

As a whole, Intuit’s positive view of Precision

Information and its Educated Investor Guide platform

is evident in the strong, steady, and persistent expansion

of the program. Through continued innovation and

a commitment to quality and service, the duo have

successfully helped drive year-over-year double-digit

growth rates in the team’s direct marketing—no mean

teat, even for an 800-pound gorilla.

For more info, contact our sales representatives:

Sales Contacts, Customer Service,
Free Trials, and General Information
Hillary Bonadies | Director of Sales and Operations

888-345-1285

hillary@educatedinvestor.com

Media Inquiries

608-770-1009 | 888-345-1285
press@educatedinvestor.com

Go to www.educatedinvestor.com/products/
university/pressKit.xml for a press kit

Mailing Address

Precision Information, LLC
1544 Copper Penny Dr
Chula Vista, CA91915

www.educatedinvestor.com/products/university/

home.xml

e\ EDUCATED
INVESTOR"



